


Problem: Design the shopping and selling
experience for e-commerce app

To increase trust, better flow, taking care of all use cases.



Epics & user behaviours





Team communication
via slack



Colors



Buyer/Seller
Sign Up
With simplicity in mind but with
better form structure.
Messaging will change
accordingly.



Add phone
The numeric keyboard will
automatically open.
Reduced one screen by
combining the whatsapp tick
element.



OTP
Close functionality, it will
take back to the previous
screen



Loader
This loading catchy screen is a
substitute of the normal loader.



Home
Video cards with rounded edges.
Complementing Yeebo blue with
green secondary colour.
Floating navigation.



Description
Read more will open description
at the same page as bottom
sheet.
This ensures quick glance.



Add to cart
Although add to cart quickly
adds in the cart section, this
quick bottom up can be
introduced where there are
different types of sizes etc.



Discover
More vibrant icons.
More visible search bar.
Card style to signify scrolling
and clickable in nature.



Search Page

Enhancing the search functionality to
increase engagement.



Category
expand

More cards at one go but in spacious
manner.



Buyer
Profile

Simple profile. 



Following
List and the tick to inform users

that they are following these accounts.
Clicking check button will toggle to the

add icon.



Following
empty
state

Showing blank screen with no activity to
do is generally avoided and hence giving

message to the users and also
suggestions.



Orders List of orders when clicked from
the profile page.



Order
Details

Details of one order.
Retained all elements, organised in more

cleaner manner so that information
doesnt overwhelm.



Cart Cart item in card style.



Buying flow
1

Using radio buttons instead of bar
buttons reduces the visual load.



Buying flow
2

Telling users where they exactly are
and what they are expected to do.

This is achieved by simply introducing
bold titles to the page.



Buying flow
2 filled

This is how the form will look when
it is filled.



Buying flow
3

Using one icon changes the game.
It creates an illusion of nested text

and thus better visuals.



Buying flow
4

Giving a feedback and a 
Call to Action button to inform

user what they can do next.



Buyer journey ends here.

Seller journey starts.



Seller Setup Providing 'Sign in as buyer' in case
person clicked by mistake.



Message Direct heading and clear button message.



Seller
Home

Providing updates icon on right corner
without disturbing the main nav bar.



Add post
1a

Added titles to inform users.



Add post
2

Provided 3 step indicator,
also form is consistent with the theme.

Category is asked upfront instead of
hidden dropdowns.



Add post
3

Clear heading so that user knows
what the step is about.

This is important and dividing the adding
post activity into step by step chunks.



Add post
4

Last step. Another way of taking entry of
quantity.



Seller
Profile

Using a tappable section instead of bar
button. Also using a pie section implying

that some part is remaining.



Seller
Profile
Empty post

This is how screen look when nothing is
happening. Always exploiting the

opportunity..



Seller
Settings

Numerical step by step manner profile
setup.



Thank you!
www.radhikadutt.com


